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CHAPTER I  
OVERVIEW OF THE PROJECT 

 
 

 

Description of the training program  
 

The training program of the So-VET project is prepared in collaboration with 

all project partners and aims to contribute to the development of the social 

entrepreneurial skills of the youth in vocational education and training. The entire 

training program is approximately 160 hours of study long, spread across including 

all activities (theoretical classes, practical exercise, learning time for the students at 

home (i.e. project or other tasks) and time for the assessment of the students). 

The course will introduce learners to the theory and practice of social 

entrepreneurship. General objectives of the course are to: 

- Foster their entrepreneurial motivation, skills and mindset. 

- Raise the learners’ awareness of the various aspects of starting up and 

running a successful business and social enterprise - legal, financial, 

managerial, leadership, marketing, etc. 

- Provide a comprehensive online learning environment combining theory, 

practice, online coaching from experienced trainers and mentors, active 

networking with peers and opportunity to attract potential investors; 

- The inspiring experiential learning journey will be based around tasks, 

missions and challenges, through which – enabled by the game elements 

of the platform– the users will acquire the basic knowledge, skills and 

mindset, required to become social entrepreneurs. 

 

The content of the project consists 9 modules and the section of “Success 

Stories of Social Enterprises”: 



4 
 

Module 1 – Introduction to Social Entrepreneurship: This module constitutes an 

introduction to the basic concepts of social entrepreneurship and social innovation. 

Module 2 – How to Start a Social Enterprise: This module helps the target group 

understand what a business idea is, and how it can be developed while focusing on 

the field of social entrepreneurship. 

Module 3 – Legal Framework: This module helps the learners to understand the legal 

framework within different European countries regarding social economy and 

entrepreneurship. 

Module 4 – Creating a Business Model for Social Enterprises: This module helps the 

learners understand the various aspects of a business model and how to create their 

own, sustainable business model. 

Module 5 – Marketing: This module includes educational unit of marketing and 

describes the environmental factors that affect a SME’s marketing as well as those 

internal to the firm. 

Module 6 – Fundraising and Attracting Investors: This module aims at helping social 

entrepreneurs streamline their learning process of how fundraising works, the 

various terms and aspects of the fundraising procedure. 

Module 7 – Business Management: This module includes the material that aims to 

introduce the learners to all the important aspects and factors of the business 

management function. 

Module 8 – Business Finance and Economics: This module helps the entrepreneur to 

manage their entire business including its profitability, economic standing and all 

potential interdependencies. 

Module 9 – The Business Plan: This module explains the business plan which refers 

to the written report prepared before a business starts its activities which outlines its 

plans and objectives. 

Success Stories of Social Enterprises – In this section, there are 15 interviews with 

successful social enterprises. The aim of this section is to gain awareness on social 

entrepreneurship for youth and presenting role models in order to foster the 

process of becoming a social entrepreneur. 
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Contents, educational materials and tools of 

So-VET 
Training materials of So-VET project are consisted of 9 modules and a success 

stories section. The third module focuses on legal framework of social 

entrepreneurship in the partner countries. There are evaluation activities and 

learning activities in most of the modules. The entire training content is uploaded to 

the project website as an open online course freely available for anyone. 

Descriptions of modules are as follows; 
Module 1: Introduction to Social Entrepreneurship:  This module aims to teach what 

a social enterprise is, what it does, how to start a social enterprise and the case 

studies to support this; the origins of social enterprise. After finishing the module, 

trainees will be able to adapt and apply the knowledge of social enterprises to 

different contexts and environments and develop ideas as well as the capacity to 

deliver these ideas within a social enterprise context. The trainees will also gain 

knowledge on what they should be able to do well in order to understand social 

enterprises, how they differ to other businesses and how to start and operate a 

social enterprise. Within this, the aspect of choice is important regarding what type 

of social enterprise they might choose and the sector of business. 

 Content of this module:  

- What is social entrepreneurship? 

- Characteristics of a social entrepreneur and successful entrepreneurs 

- Types of social entrepreneurs 

- The business environment 

- An entrepreneur’s work 

- Entrepreneurial opportunities within social economy 

 

Module 2:  How to Start a Social Enterprise: This module aims to help the trainees 

understand how to start a social enterprise. It focuses on the business idea and the 

social mission, foundations of social enterprise. It helps trainees understand what 

these mean and how trainees can combine them to create a social enterprise. 

Trainees will able to understand how to position their business in the market and 
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identify and meet customers’ needs. This module is also helpful in understanding 

how to pitch the social enterprise and why this is important. 

Content of this module:  

- The business idea 

- A business idea and the main questions  

- Developing the business idea  

- Who do I sell my products / services to?  

- Addressing the customer’s / segment’s needs 

- What can I offer my future clients? 

- Why would customers buy your product/service?  

- How to organize your business?  

- Summarizing the business idea 

 

Module 3: Legal Framework: The purpose of this training module is to make an 

integrated introduction regarding the legal framework that exists in each 

participating country in terms of its social economy, concepts, opportunities and 

obstacles. This module contains information on how social economy works in the EU 

and in different member/candidate countries, and how social economy is a positive 

alternative for employment and entrepreneurship. 

 Content of this module: 

- Social economy within the EU Member States’ constitutional 

architecture 

- EU legal framework and recent initiatives 

- The legal status of social enterprises in National Law 

- Types and legal entities of social enterprises in National Law 

- Obstacles (structural, regulatory, financial) 

 

Module 4: Creating a Business Model for Social Enterprises: The module is designed 

to help entrepreneurs understand the nine building blocks of Business Model 

Canvas, relying on the concepts developed by Alexander Osterwalder and Yves 

Pigneur in their book “Business Model Generation” (2010), the essentials of the 

social business model, relying on the concept developed by Ingrid Burkett “Using the 
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Business Model Canvas for Social Enterprise Design” (2013) and how to design a 

good business model. Upon finishing this module, trainees will be able to figure out 

the essentials of the business model development in social enterprises and use the 

Business Model Canvas to map out key components of both commercial and social 

enterprises. 

 Content of this module is: 

- What is a business model? 

- Business Model Canvas 

- Create your own business model 

- Evaluation and adaptation of the business model 

 

Module 5: Marketing: The aim of this module is to teach the basic marketing 

principles and concepts as well as different marketing methods and forms. It also 

gives information on environmental marketing factors and how to plan a strategic 

marketing. Trainees will be able to select the most appropriate marketing form, 

evaluate the factors in business environment and design a suitable marketing plan 

for their businesses. 

 Content of this module: 

- Definition of marketing 

- Forms of marketing 

- Marketing in many markets 

- Consumer buying behaviour 

- Strategic planning of marketing 

 

Module 6: Fundraising and Attracting Investors: This training module provides 

special information about crowd funding models and fundraising methods in order 

to help entrepreneurs learn more about how fundraising works, as well as the 

various terms and aspects of the fundraising procedure. After finishing this module 

trainees will be able to plan their fundraising strategy, prepare the necessary 

communication materials and choose the most suitable fundraising option for their 

business. 
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 Content of this module: 

- Planning for fundraising 

- Preparation of the enterprise for fundraising 

- Preparation of the communication materials 

- How to reach investors 

- What to look for in an investor 

- Fundraising sources 

 

Module 7: Business Management: The aim of this module is to familiarize trainees 

with the basic concepts of management for organizations and businesses. This 

module teaches what external factors are, and how they affect a business. The 

material included within this module contains information on the different steps in 

personnel management. After finishing this module, trainees are expected to be able 

to manage and recruit employees, as well as manage a firm with a growing number 

of staff. 

 Content of this module is: 

- Managing a firm 

- Perspectives on management 

- Managing change 

- Personnel management 

- Recruitment 

- Payroll management 

- Occupational health care and safety 

 

Module 8: Business Finance and Economics: The purpose of this training module is 

to understand the principal lines of managing the financial means of an enterprise, 

acquiring funds and planning future profits, thanks to the correct pricing strategy 

and to the monitoring of the enterprise’s trend through the main accounting 

principles.  After finishing this module, the trainees will be able to forecast the 

business trends, understand the meaning of managing a company and the keys for a 

successful business. 

 Content of this module: 
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- Basics of business economics 

- Financial planning 

- Main accounting principles 

 

Module 9: The Business Plan: The objective of this module is to help trainees learn 

how to write a business plan and to provide step-by-step instructions for writing a 

plan. The course brings the learner in the process of thinking through the issues that 

are important when starting a business. It also covers all steps towards a successful 

business plan such as marketing, operational and developmental plans. The trainees 

will learn how to differentiate and assess an idea for a business opportunity and 

know which resources are key (financial, human and information) and recognize the 

usefulness of a business plan, its structure and contents. 

 Content of this module: 

- The Idea with Business Plan 

- Business Plan – Introductory Material 

- Marketing Plan 

- Management Team and Company Structure  

- Operations Plan and Product (or Service) Development –Plan 

- Financial Projections 

- Presenting the Business Plan 

 

Success stories of Social Enterprises  

 The objective of this section is to present successful social entrepreneurs from 

partner countries to the youth. Stories and descriptions of the work from 15 

different successful entrepreneurs are presented in the section. 

 

Training methodology of So-VET 
 The course’s centre of gravity is a strong base of theory exploring all the 

aspects of actual economy and business sector. Social entrepreneurship is a process 

and can't be improvised. If potential entrepreneurs don't want to be short term 
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active players and unsustainable workers, they need to start from the general 

overview of macro and micro-economy. 

 Hard skills are the scaffolding of all the structure, supported by formal 

concrete “thematic pillars”. Contents are actual and have been created by real 

workers in this field, verified in 2017 and further updated by partner experts. 

 The course is geared towards adult learning and uses participatory 

approaches as much as possible. A variety of methodologies are used, including 

lectures/presentations, discussions, debates, group work, video discussions, 

questions and answers, demonstrations, practical sessions (hands-on practice), small 

and large group exercises, role plays and simulations. 

 It's welcome to be familiar with digital literacy, to have ability to approach 

young people and create an appealing and pleasant teaching environment; former 

experience in the field of adult training is an added-value qualification; former 

experience in the field of social economy & entrepreneurship is an added-value 

qualification. 

This course is delivered online; to participate, youth must to be familiar with 

using a computer for purposes such as sending emails and searching the Internet. 

Participants will be given reading and studying materials available in each module. 

 Each Training Module and success stories section (from 1 to 9) can be 

developed in 160 hours divided according to the following structure, in line with the 

level 3 of the EQF (European Qualification Standard): 

 Knowledge Skills Responsibility and 

autonomy 

Level 3 of 

the EQF 

Knowledge of 

facts, principles, 

processes and 

general concepts, 

in a field of work 

or study 

A range of cognitive and 

practical skills required to 

accomplish tasks and solve 

problems by selecting and 

applying basic methods, 

tools, materials and 

information 

Take responsibility for 

completion of tasks in 

work or study; adapt 

own behaviour to 

circumstances in 

solving problems 
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By the end of this course students will be expected to: 

- Understand the complexity of social change and the concept of social 

entrepreneurship. 

- Appreciate the role of measurement to quantify social impact and how social 

entrepreneurs mobilize scarce resources to affect social change. 

  

By the end of this course trainees are expected to have gained the following: 

- Knowledge and understanding of the meaning of social entrepreneurship, 

how its principles have been applied to address social problems, and what 

challenges are faced by those wishing to adopt social entrepreneurship methods. 

- Gain knowledge and understanding about social entrepreneurship, challenges 

faced by social entrepreneurs and learn the role of developing a sustainable business 

model that addresses a social problem. 

- Learn how social entrepreneurs have applied social entrepreneurship 

principles to address social problems, gain the ability to empower disadvantaged 

community members to create social change and develop their own skills to 'be the 

change you wish to see in the world' - Gandhi. 

 

Furthermore, they will reach a common base on,  

- having a general knowledge of the economic framework in Europe; 

- having a general knowledge of the legal framework of the social enterprise in 

Europe; 

- general understanding of the main important topics to learn and deepen 

when being “social entrepreneurs” in Europe; 

- gaining theoretical knowledge in administration, business, finance, marketing 

and fundraising; 

- knowing the best practices of “social enterprises” in Europe. 
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Minimum standards required to attend the course: 

Minimum requirements of the 

learner/students: 

Taking part to a secondary education 

school/high school or having completed 

the full secondary cycle of education. 

(High school or VET school) 

Duration of the whole course: Total duration of the course is 160 hours 

divided into 9 Training Modules and 

Succes Strories Part. This includes all 

activities (theoretical classes, practical 

exercise, learning time for the students at 

home. (i.e. project or other tasks and 

time for the assessment of the students)  

Percentage of the required period of 

practice: 

Under every module, a range between 

the 25% and the 40% of the learning 

process is planned as practical work and 

practical experience. 

Teachers and trainers: The course is planned to be online and 

learners are required to follow each 

training module autonomously, with the 

opportunity to interact and consult the 

reference persons of the So-VET project 

whose contacts are to be found in the 

contacts page. 

Type of standard professional figure 

according to EQF: 

At the end of the learning process, 

learners will informally reach the level A 

(operator) being able to work and 

practice in the reality and develop a new 

business or make an already existing 

business a social business. 
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As the course is free of charge and open source, with free login and is the product of 

a long-term cooperation of European partners, it's also possible “at informal level” to 

reach goals and aims in more or less than 160 hours equal to 16 ECVET credits 

including all activities (theoretical classes, practical exercise, learning time for the 

students at home, i.e. project or other tasks; and time for the assessment of the 

students). The indication of 160 hours refers to a standard established by the EQF in 

order to assure the right balance between quality and quantity.  

Module durations and ECVET credit distributions: 

Module 
Lectures/ 
contact 
hours 

Seminars/ 
Project 
work 

Tutorials 
including 

Videos 

Practical 
exercises 

Independent 
study 

(including 
assessment) 

Total 
Hours 

Total 
Credit 

(ECVET) 

1 5 NA NA 4 6 15 1,5 

2 7 NA NA 5 3 15 1,5 

3 10 NA NA NA NA 10 1 

4 7 NA NA 2 1 10 1 

5 10 NA 5 2 8 25 2,5 

6 10 NA 1 4 10 25 2,5 

7 10 NA NA NA 5 15 1,5 

8 20 NA NA NA 10 30 3 

9 8 2 NA NA 5 15 1,5 

TOTAL 87 2 6 17 48 160 16 
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CHAPTER II 
FEEDBACKS FROM PILOTING 

 
    

 

                   

Feedbacks from the pilot process of So-VET 

on the training content 
 In each partner country, the pilot implementation of the content was held in 

order to evaluate the content’s effectiveness and usefulness in achieving the course’s 

training objectives. Piloting the content helped to identify which sections of the 

content worked and which sections need strengthening. From this pilot process, 

these types of feedback have been collected: 

 The opinions on the content (curriculum, educational materials and tools) 

prepared for the project; its strength and weakness, whether it meets the needs of 

target groups. 

- The thoughts on the methodology used in content. 

- The recommendations for the successful implementation of content in real 

training environments. 

 

 In this process, the content was piloted by NEETs and the VET trainers (only in 

Turkey) and staff in each country, ensuring for an objective assessment of the 

curriculum, educational tools and methodologies developed and targeting youth 

NEETs who will use the content. An average of 20 NEETs per partner countries have 

participated in the testing period and provided their feedback on the e-platform and 

module contents in their respective countries. 
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 The following criteria have been selected and asked to the participants during 

the piloting process;  

Whether the content of So-VET project: 

- Contributes to introducing the learners to the important aspects and factors of 

the module in a social enterprise. 

- Enables learners to develop the skills related to the content more effectively. 

- Presents the key responsibilities, basic principles, etc. in a social enterprise. 

- Is clearly written and well-structured. 

- Is informative and gives a good theoretical basis. 

- Is practically oriented and provides relevant examples and practical tasks. 

- Adds value and contributes to the overall quality of the training material. 

- Enables learners to improve their competences for being a social 

entrepreneur. 

 

 In general, feedbacks from the testers are very positive for all modules. 

Feedbacks show that the prepared content is less clearly written than expected but it 

is well-structured. Considering that the modules will be available in national 

languages and English, it is expected that the language clarity will inherently improve. 

Participant’s opinion on “practically oriented and provides relevant examples and 

practical tasks” question is one of the least successful criteria for the project. 

However, considering the broad and conceptual nature of the course itself, this is 

neither surprising nor deemed to be a negative feature.  As recommendations for the 

successful implementation of content in real training environments, some 

participants indicated that training should be followed and mentored by experts and 

trainers so that beneficiaries can receive feedbacks. It is also suggested that there 

should be more examples and practical tips in the content. Although there are some 

points to be revised, results have shown that the “content for young social 

entrepreneurs” is helpful for the participants. 

Module 1: Introduction to Social Entrepreneurship 

The pilot shows that module 1 effectively defines what a social enterprise is. 

Most participants felt this was very well covered. Another positive result was being 
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informed about the variety of social enterprises. To improve this module, participants 

suggested: 

- Better proofreading of the training in the online platform. 

- Remove the repetition of defining what a social enterprise is. 

- Use more real-life social enterprise examples 

- Make it clearer what the subsections are in the module. 

 

 

Module 2: How to Start a Social Enterprise 

Overall, the participants agreed that the module was very useful and effective 

in teaching them how to start-up a social enterprise. Particularly they enjoyed the 

learning content and the structure of the module. To improve this module, 

participants suggested: 

- Better proofreading of the training in the online platform. (there are 

spelling/grammar mistakes and train-the-trainer notes) 

- Clarification if this section requires a start-up capital section. 
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Module 3: Legal Framework 

 In the module 3, about the legal framework, the results show that the module is prepared very 

clearly and learners can get all necessary information on legal frameworks in partner countries. 
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Module 4: Creating a Business Model 

 The participants answered the following questions about creating a business model; 

introducing the topic and identifying the core elements, explaining the process, providing relevant 

examples and contributing the overall quality etc. In general, participants evaluated the content of this 

course module positively. Most of them think that the course content is good. Many of them think 

that it needs to be improved. Some of them think that the content is bad.  

 About the comments and suggestions on the course content participants think that creating a 

business model course is very successful; especially the canvas is very useful to create a business 

model. It will be a guide to create a business model from an idea. 

 

 

Module 5: Marketing 

 The participants answered the following questions about marketing; introducing the topic, 

informing learners about the marketing tools and how to use these tools effectively, providing both 

theoretical and practical basis, adding value to the training materials in general etc. Participants 

evaluated the marketing module course content positively in general. Most of them think that the 

course content is good. Many of them think that it needs to be improved. Some of them think that the 

content is bad. About the comments and suggestions on the course content participants think that last 

part of the marketing course is too detailed, and the course is too academic. Public relations and 

advertising topics should be added to the marketing module.  
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Module 6: Fundraising and Attracting Investors 

 For the Module 6, “Fundraising and attracting investors” there are no negative feedbacks for 

any of the criteria for this module. Overall participants agreed that the module was very 

useful and effective in teaching them how to fundraise and attract inverstors. 
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Module 7: Business Management 

 The results about this module were overall positive for most aspects of the training material. 

There were mixed results for two aspects of the course where some concerns by the testers was 

expressed that the module itself is not sufficiently practically oriented, most likely suggesting that it 

lacks practical tasks and examples. However, considering the broad and conceptual nature of the 

course itself this is not surprising, nor deemed to be a negative feature. 

 

 

 

Module 8: Business Finance and Economics 

 Except from last two criterias which are; “practically oriented and provides relevant 

examples and practical tasks” and “adds value and contributes to the overall quality 

of the training material” there are no negative feedbacks from the piloting process. 

Results indicate that the module is very suitable for learning business finance and 

economics. 
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Module 9: The Business Plan  

 Module 9 is about the business plan. When asked several questions on a scale of 1-4 with 1 

being strongly disagree and 4 being strongly agree, 18 participants answered the scale 4, that they 

strongly agree, and only 1 participant at only one criteria rather disagree. According to these results, 

this module is a very valuable source of learning how to make a business plan. 
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Feedbacks from the pilot process of So-VET 

on the platform 
Section I. Profile of pilot testers  

In general, participants are from local people between ages 16 and 29. Although most of the 

participants are NEETs, there are some working professionals in some of the partner countries. 50% of 

them think their knowledge on social entrepreneurship is good and 48% of them think it needs 

development. 

Section II. Identity 

The identity section is related with easiness of the platform, usefulness of the information 

given, placing of the company logo, clarity of purpose of the platform and publishers, digestibility of 

the page in 5 seconds, clarity of path to publisher information, clarity of path to contact information 

and disclaimer. Participants indicated that the portal responds slowly and they are not satisfied with 

placement of the company logo and the clearness of path to publisher information. Participants find 

the portal navigable. Description of the items and the percentage graph of results for the identity 

section are as follows; 

Item Short description 

How easy was it to navigate the platform? The efficiency of the navigation of the website for 
the end user i.e. easy or difficult? 

Did you find the information useful to you?            The standard of the data available to the end user 

through the platform. 

Company logo is prominently placed  Is the logo or brand where it's easy to find. 

Purpose of platform & “publishers” is clear Is it immediately apparent what the platform offers? 

Page is “digestible” in 5 seconds In usability often the 5-second rule is mentioned. 

Can users need to get the basic gist of the page in 

just a few moments? 

Clear path to publisher information  Confidence is important on the web, and people 

need an easy way to learn more about the publisher 

of the site.  

Clear path to contact information  Similarly, visitors want to know that they can get in 

touch with you if they need to.  

Disclaimer   Is a disclaimer included and Is it meaningful and 

useful?  
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Section III. Navigation  

Participants evaluated the main navigation, navigation labels, functionality of the 

buttons/links, linking the company logo to the homepage, easiness of the links and general view of the 

platform. In general platform testers are satisfied with the navigation of the platform. It is found out 

that testers have doubt about the number and function of buttons and links. Display of the platform is 

the most satisfied area in this section. Description of the items and the percentage graph of results for 

the navigation section are as follows; 

Item Short description 

Main navigation is easily identifiable Is main navigation easy to find, read, and use?   

Navigation labels are clear & concise The main navigation should be short, to the point, 
and easy to grasp.  

Number and function of buttons/links Are menu items feasible, logic and useful? Are they 
really needed and clear for the user? Do external 
links open in new pages/tabs? Etc.  

Company logo is linked to homepage People expect logos to link to home-pages, and 
when they don't, confusion follows.  

Links are consistent & easy to identify Are links either blue or underlined? Links should 
stand out, should be used sparingly enough that 
they don't disrupt the content.  

Site search is easy to access (if applicable) If there is a site search, is it prominent. Is it 
effective? 

“Display” of the platform Avoid having a visitor scroll horizontally. 
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Section IV. Content  

This section is about general content of the platform such as the major headings, noticeability 

of the critical content, consistency of the style and colours, emphasis usage, clarity of the main copy, 

user-friendliness of the URLs, table of contents and directions to the homepage. 

Major headings are found to be clear and descriptive by testers. However, styles and colours 

are not so consistent. Emphasis of the website is not satisfying. Description of the items and the 

percentage graph of results for the content section are as follows; 

 

Item Short description 

Major headings are clear & descriptive  Are headings (major and minor) used to set 
content apart and keep it organized?  

Critical content is above the fold  The "fold" is that imaginary line where the 
bottom of the screen cuts off a page.  

Styles & colours are consistent  Layout, headings, and styles should be consistent 
site wide, and colours should have the same 
meaning.  

Emphasis (bold, etc.) is used sparingly  It's a fact of human cognition: try to draw 
attention to everything and you'll effectively 
draw attention to nothing.  

0

10

20

30

40

50

60

70

80

90

Navigation

Good

Needs Improvemet

Bad



25 
 

Main copy is concise & explanatory  Content should be concrete and descriptive and 
avoid jargon. Not too long texts, repeating things 
etc.  

URLs are descriptive & user-friendly  Meaningful keyword-based URLs are generally 
good for both visitors and search engines.  

Does the platform have a table of contents?          This is useful for a quick search of a topic related 
to what the user is searching for 

Does every page include a way to return to 
window bar of the web browser? The site's 
homepage? 

People expect logos to link to home-pages, and 
when they don't, confusion follows.  
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CHAPTER III 
ANALYSIS OF THE CURRENT 

SITUATION IN PARTNER 
COUNTRIES 

                                 

 
 Main aim of this section is to analyse the current situation in terms of the 

existing national VET programmes in social entrepreneurship. Primarily, this analysis 

has taken the form of a desk research and a primary research through questionnaires 

and interviews with key stakeholders, so as to assess the current situation that exists 

in the participating countries, and whether a national curriculum for social 

entrepreneurship for VET is in existence in the participating countries. According to 

the researches, the concept of social entrepreneurship in vocational education and 

training has not been developed. In other words, there are no such courses or 

specific curriculum in participating countries except from the United Kingdom. The 

only course found in the research is in the U.K. with a similar context to the one 

developed for So-VET project. On the other hand, social entrepreneurship courses do 

exist in education systems in partner countries either as an elective course or a 

certificate programs. In Macedonia and Greece, there are entrepreneurship courses 

and teachers have the freedom to involve related concepts such as social 

entrepreneurship in VET schools. Courses in partner countries last between 3 months 

to 2 years according to the content. Although most courses offer similar training 

content to So-VET, some courses focus more on the soft skills related with 

entrepreneurship and some courses offer case studies in their training programs. In 

general, researchers, teachers or people with the experiences in the related fields are 

the trainers in these courses.  The situation in these countries has shown that the 

project So-VET is very innovative and necessary for the vocational education and 

training system in partner countries, and the project will fill the void in its area. 
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Current Situation of Social Entrepreneurship 

Courses and National Curriculum in Greece 
 Social entrepreneurship is defined as the economic activity of creating new 

models for the provision of products and services to serve the basic human needs of 

the poorest social strata that remain unsatisfied by current economic or social 

institutions (Seelos & Mair,2005). It is a fact that as a concept, volunteering in Greece 

is still limited compared to what happens in other EU countries. However, for a 

country like Greece, the social economy should be a field of enlargement of the 

sustainability and growth in both economy and employment. The socio-economic 

needs are determined largely by the geographical dispersion of the population, the 

revitalization efforts about regional economy and the ability of market adaption 

through flexible formats. Although there’s a significant gap in the social promotion 

services, the sector has not been able to grow as much as in other EU countries 

(National Thematic Social Economy Network, 2005). Unlike other countries, in 

Greece, there has been no effective communication between social enterprises. In 

fact, until 1995 there had been no contact even among cooperatives. A few years 

later, and with the European Commission’s help, the National Association of Social 

Economy Enterprises was established. 

 There are mainly four social entrepreneurship courses in Greece. 

E-learning Course by Nation and Kapodistrian University of Athens 

Age of students All 

Duration of course 3 months 

Year established NA 

Topics covered Social economy and social entrepreneurship 

Number of students NA 

Description The university provides three-month e-learning courses in the 
sector of the social economy and social entrepreneurship not only 
for students but also for everyone who desires to participate in 
that. On the other hand this is not a VET degree 

Who are the teachers e-course 

More Information http://elearninguoa.org/ 
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University of Economics of Athens 

Age of students All 

Duration of course 12 months 

Year established NA 

Topics covered Social entrepreneurship 

Number of students NA 

Description The university provides a twelve-month programme on social 
entrepreneurship.  It also gives to the participant the chance to 
decide if they want to participate in the twelve-month programme 
or in training courses on the programme's modules with a 
maximum duration of twelve hours each. But it is not a However 
this is not a VET degree 

Who are the teachers NA 

More Information http://elearninguoa.org/ 

 
 
 
 

Solidarity Mission 

Age of students All 

Duration of course 32 hours 

Year established NA 

Topics covered Sustainable social entrepreneurship. 

Number of students NA 

Description Although this is not a VET degree, the organization provides a 
seminar on the topic of ‘Sustainable social entrepreneurship’. The 
duration of the seminar is 32 hours and is addressed to anyone who 
wants to develop create sustainable solutions, for the social and 
environmental issues that the local community faces, through 
social entrepreneurship. 

Who are the teachers NA 

More Information http://solidaritymission.org/en/socent-academy/ 
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Honesty Vocational Training Centre 

Age of students All 

Duration of course 100  hours 

Year established NA 

Topics covered Social entrepreneurship and use of ICT. 

Number of students NA 

Description Honesty vocational training centre: This training centre develops a 

training seminar which is addresses to unemployed people, and the 

main topic is Social entrepreneurship. The seminar contains 100 

hours of use of Information and Communication Technologies and 

20 hours of training in social entrepreneurship. 

Who are the teachers NA 

More Information NA 

 
 

 In addition to previously mentioned courses, trainers in vocational schools 

have included in their courses the concept of social entrepreneurship and economy. 

Those courses might be on Vocational schools about Entrepreneurship, Business or 

Economics. However, they do not have a capacity to formally certify their students 

on social entrepreneurship. 

Current Situation of Social Entrepreneurship 

Courses and National Curriculum in Italy 
 In Italy the term “social entrepreneurship” is quite new and it is even more 

recent in its use in the VET system, quite complex and multilevel. It is popular to 

speak about “entrepreneurship education” related to “financial education” in high 

school and empowerment of social skills related to “making business” in the field of 

“Business & finance”.  The VET sector at this moment (2018) in Italy is regulated by a 

large and complicated series of laws which reformulated completely the previous 

existing system. On one side there are VET schools managed and organized by the 

Ministry of Education, and on the other side there are regional Departments of the 

Regional Authority in charge to certify and edit a register of training 



30 
 

providers/training centres who provide specific courses, going also in the direction of 

“teaching social entrepreneurship, business and finance”.  

 The decrees, issued by Mariastella Gelmini, Italy's Minister for Education, 

University and Research 133/2008 and 169/2008 entered into force on 1st 

September 2009 in the primary schools and one year after in the secondary schools. 

The important structural “Gelmini reform” introduced two main sectors of the so 

called “Professional schools” commonly known in Europe as “VET schools”: 

1) Service sector 

2) Industry and art craft  

 Under this sector, there are 6 structured branches among which there's the 

“Commercial services” branch, the only one at the moment which can be associated 

to “entrepreneurship education”. 

 Social entrepreneurship as main subject does not exist at the moment in the 

Italian Vocational Education and Training system. The Ministry of Education created 

in 2008 the VET school called “Commercial services” which contains all what can be 

learned on how to manage and run a company, marketing, administration, 

accounting, communication strategies and law.  

 The school program is organized in two phases of two years plus a fifth year. 

The common base for both of the above mentioned sectors includes subjects like 

“Maths”, “Law” and “Economy”. From the third year, it starts a second language and 

additional subjects related to all what is “Business and entrepreneurship”. Social 

entrepreneurship is part of “Economy” with a total amount 528 hours in five years 

(66h plus 66h plus 132h plus 132h plus 132h).  

 Furthermore, the Reform also introduced the “work-based learning”, which 

consists of around 500 hundred hours to be done, making an important and high 

quality working experience by an external company living a real life job observation 

and studying at the same time.  

 On the side of the Regional Authorities, in Italy there are 21 Regions and in 

each one there's a Department in charge of the “Lifelong learning VET sector”, also 

called “Adult education”. Departments, in line with European Guidelines including 

the Europe 2020 Strategy, are changing radically the process of accreditation of new 
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training centres dealing with proposals aiming at the creation of “new professional 

figures”, able to work in the actual European labour market.  

 At this moment, for the VET schools under the Ministry, recognized worker 

called “social entrepreneur” doesn’t exist. In every sector there's a specific 

professional figure but not the transversal adjective “social”. For example, at the 

moment, a farmer can be a “farmer entrepreneur” but not a “social farmer 

entrepreneur”. 

 Chambers of Commerce, under the direction of the Ministry of Labour and 

Social Policies created “codes” to regulate the possible “businesses” to be run and 

opened also by new professional figures trained in the last 2/3 years. 

 At Regional level, in every region now exists a “Regional register of 

qualifications and professions”. Training providers on the free market can start the 

process of proposing a new one, and ask for the recognition of a new professional 

training course which has to respect European Quality Standards in line with the 

European Qualification Framework and the ECVET tools.  

If we intend to analyze the VET sector, no high school under the formal system 

coordinated and monitored by the Ministry of Education, offer a specific course 

(short term) or a curriculum (long term) on social entrepreneurship or for social 

entrepreneurs.  This specific but transversal professional figure is independent and 

finds its field of work in the private free sector. 

 

In Italy, Regional Authorities have a great power recognized in the 

Constitution. At regional level the specific Directorate in charge of “Labor, 

development, development and adult training”, can register a certain number of 

training centers, schools and companies which deliver professional short term 

trainings in the different sectors and recognize their courses at regional level.  

 

At national level some sectors are already affirmed and are the same in all 

regions. Classical stanrdard jobs like “coiffeurs”, “estethichans”, “electricians”, 

“technicians in solar energy”, “therapists”,  “masseurs” who can be trained in a short 

period, make practical job by professionals and in shops and then be already inside 

the labor market. 
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At the same time there are courses co-financed by the European Commission 

(Funds for Social Cohesion), the Regional Authority and the Guvernament and others 

offered privately. The ones co-financed can be free for learners and are usually 

directed to unemployed, youth at social risk, drop out.  

The private ones are for paying learners and depending on the lenght and on 

the kind of certification which the training center can deliver, can be expensive or 

not.  Due to the distinction between North and South in Italy (North richer and more 

industrially developed and the South more agricultural based and poor), you can find 

very good examples of courses for social entrepreneurs or on social entrepreneurship 

in some regions like Lombardy. These are; 

- SDA Bocconi School of Management: “Management of Non Profit Sector and 

social enterprises” which costs: 1300€ + VAT for 22 days divided into modules along a 

period of 1 year 

- Scuola di Impresa Sociale: “Course for managers in social entreprises”. It is 

paid course and planned to be 80 hours between October 2017 and January 2018. 

The company is a private but the course is recognized at regional level.  

Apart from the Lombardy Region following courses are the examples; 

- Forlì (Emilia Romagna region): The FundRaising School: “Fundraising and social 

enterprise” 2 full days paid course. The company is a private but the course is 

recognized at regional level.  

- Padova (Veneto region): Istituto Cortivo. Centro di Formazione: “Training 

course on social enterprise”. It is a 3 full days paid course. The company is a private 

but the course is recognized at regional level.  

- Rome (Lazio region): Scuola del sociale of Rome Capital city: Training semins 

on social enterprise” They organize short intensive training seminars on specific 

subjects in the field of social work but not a full course for social entrepreneurs.  
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Current Situation of Social Entrepreneurship 

Courses and National Curriculum in 

Macedonia 
 

 Social economy and social entrepreneurship are new and emerging concepts 

in the world, and are even newer for the Western Balkans and the Republic of 

Macedonia. Social entrepreneurship has only recently come to the foreground, in the 

form of a public debate on social entrepreneurship legislation which began in 2013. 

Following this debate in 2015 the Ministry of Labour and Social Affairs (MLSA) 

produced a draft law for social entrepreneurship which has yet to enter as part of the 

parliament’s agenda. Until such time as this draft law or similar regulations are 

formalized or introduced in the country, social entrepreneurs continue to operate 

under existing legislation for legal entities such as trading companies, foundations, 

associations and agricultural cooperatives. However, one of the key elements 

required in order to further develop social entrepreneurship in the country is formal 

and informal education on the subject matter. Formal education and social economy 

training programs in the Republic of Macedonia are non-existent. There are however, 

some informal training providers such as the “YES Network” 

(http://www.yesnetwork.mk) which is a USAID project that tangents social and 

entrepreneurship and as such has provided some training. The other two are the YES 

Foundation (http://www.yes.org.mk/) and NewMan’s Business Accelerator 

(http://www.newmansba.com/) which are start-up business incubators. They do not 

target nor provide service directly towards social entrepreneurs however their core 

services can be utilized towards such a goal.  

 In formal secondary education both vocational and high-school, there are 

several courses that cover the topic of entrepreneurship; however, they do not 

include social entrepreneurship in their formal content. These programs are; 
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Business Class in Fourth Year Vocational Secondary Schools 

Age of students 16 – 18 years 

Duration of course 66 Classes (45 minutes per lesson) 

Year established 2012 

Topics covered Entrepreneurship and entrepreneurial behaviour (12 classes) 
The character of small business (10 classes) 
Small business financing (10 classes) 
Business climate (6 classes) 
Business plans - basis for entrepreneurial activity (20 classes) 

Number of students NA 

Description Business” class is taken up in all fourth year vocational secondary 
schools (excluding economic-legal and trade vocations). It is not a 
social entrepreneurship course. 

Who are the teachers NA 

More Information http://bro.gov.mk/docs/biznis/FINAL%20Biznis%20IV% 
20drugi%20struki%202012.pdf 

 

 

Business Class in Economic-Legal and Trade Vocational Secondary Schools 

Age of students 16 – 18 years 

Duration of course 56 Classes (45 minutes per lesson) 

Year established 2015 

Topics covered Entrepreneurship and entrepreneurial behaviour (12 classes) 
Entrepreneurship in the market economy (6 classes) 
Business plan - basis for entrepreneurial activity (22 classed) 
Entrepreneurship in the Republic of Macedonia (12 classes) 
Career development (14 classes) 

 

Number of students NA 

Description Business” class is taken up in Economic-Legal and Trade Vocational 
Secondary Schools. However it is not a social entrepreneurship 
course. 

Who are the teachers NA 

More Information http://bro.gov.mk/?q=gimnazisko-obrazovanie-nastavni-programi 
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Furthermore, there are two elective courses in secondary schools (high-schools) 

which are business and management, each of which only partially tangent the topic 

of entrepreneurship. There is also one mandatory course and one mandatory for 

students of the social sciences pathway in high-schools (gymnasium) which is titled 

“business and entrepreneurship”. These three courses have a more varied structure 

then the previous two.  

 All of the above-mentioned courses allow the teachers some flexibility of 

inputting additional topics such as social entrepreneurship into a total of up to 10 

classes. However, as it stands now, there is limited information (formal) that would 

allow confirming whether there have been cases of including social entrepreneurship 

within these programs. There are only some indications that within the scope of 

certain secondary vocational school courses such as Business, Economics and 

Entrepreneurship, teachers have included the concept of social entrepreneurship of 

the segment of the curriculum which allows the teacher to input a self-developed 

component in the course. 

 

Current Situation of Social Entrepreneurship 

Courses and National Curriculum in Sweden 
 

Courses for training unemployed are managed by Swedish Public Employment Service. They have 

their own training facilities and are financed by the Swedish government.  

There are few courses in social entrepreneurship offered to students in universities. Other courses 

in the area of entrepreneurship are organized on project basis and are active only during the project 

duration. These courses are; 

 Social and Environmental Entrepreneurship –Umeå University, Fall semester 2018 

 Social Innovation and Entrepreneurship. This course was offered by KTH until 2013 

 She Entrepreneurs. The programme “She entrepreneurs” is a three-year project, financed by 

Swedish Institute and the money are granted as in any other programme based on 

applications. 
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  Social and Environmental Entrepreneurship 

Age of students Requirements for admission: Business Administration 60 ECTS of 
which Business Administration A and Business Administration B 60 
ECTS or equivalent in one of the following subjects: economic 
history, history of ideas, informatics, media and communication 
science, pedagogy, psychology, social work, sociology, political 
science. 
High school: English B / 6 

Duration of course 1 semester (7.5 ECTS). The course is organized by Umeå University,  
2FE209   

Year established 2018, Fall semester 

Topics covered Social entrepreneurship and eco-entrepreneurship have become 

widely used concepts, both in Sweden and internationally. But what 

does these forms of entrepreneurship really mean? What does the 

day's practice look like? And what does this practice have for 

societal development? Based on current societal challenges, this 

moment will explore, problematize and analyze - theoretical, 

practical and political perspectives - on these forms of 

entrepreneurship. 

Number of students N/A 

Description During the lectures, different perspectives on social 

entrepreneurship / eco-entrepreneurship are presented and 

discussed, for example. different sustainability perspectives. 

Teaching activities will support students' independent exploration 

of the research literature and their application of this knowledge in 

the planning of entrepreneurial activities. These activities will be 

revamped by a critical and reflective approach to the focused 

phenomena, through discussions of social roles, implications and 

conflict lines. 

After completing the course, the student should be able to: 

 Discuss and critically reflect on the concepts of 

entrepreneurship and entrepreneurship 

 Discuss and analyze the connection between societal 

challenges and social entrepreneurship and eco-

entrepreneurship 

 Reflect on and analyze the role of entrepreneurship for 

sustainable economic, social and ecological development 

 Based on relevant and credible sources discuss and analyze 

various aspects of social entrepreneurship and eco-

leadership 

 In written and oral form, plan and propose a social or eco-

entrepreneurial activity 

Who are the teachers Teachers from Umeå University,  USBE School of Economics 

More https://www.umu.se/utbildning/kurser/social-and-environmental-
entrepreneurship-c/kursplan/  

 

https://www.umu.se/utbildning/kurser/social-and-environmental-entrepreneurship-c/kursplan/
https://www.umu.se/utbildning/kurser/social-and-environmental-entrepreneurship-c/kursplan/
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She Entrepreneurs 

Age of students Women between the age of 20 and 36  
Only for citizen of Middle East Countries such as; Algeria, Egypt, 
Iran, Iraq, Jordan, Lebanon, Libya, Morocco, Palestine, Sweden, 
Syria, Tunisia or Yemen 

Duration of course The course is organized by the Swedish Institute; Two and a half 
weeks divided into two modules at separate times 

Year established 2018  

Topics covered She Entrepreneurs is made up of two and a half weeks divided into 

two modules at separate times. She Entrepreneurs is an intensive 

programme with a full-day schedule and many evening activities, 

and all selected participants will have to commit to participating in 

all activities of both Module 1 and 2. 

Number of students Will start on 12/3 2018 

Description Module 1  

The module is set up with a highly practical approach that allows 

you to apply the lessons directly to your business initiative. 

Workshops and lectures on topics related to running a business in 

general and a social enterprise in particular will be intertwined with 

coaching in smaller groups from experienced mentors.  

Themes will revolve around budgeting, funding, marketing and 

communication strategies as well as on how to measure social 

impact and how to arrive at an appropriate business model. There 

will be visits and network opportunities with established Swedish 

entrepreneurs and organisations.  

At the end of Module 1 you will present your social business 

initiative to an advisory board consisting of senior entrepreneurs 

and business advisors. 

 

Module 2  

Before the start of the second module, participants will have 

worked on your own initiative locally, coached by group mentors 

over digital platforms.  

The focus during module 2 will be to maintain, build and expand the 

network, to continue the learning journey and follow up the 

development of the work so far. They will continue to build on their 

entrepreneurial skills through workshops, seminars and meetings 

with mentors. 

 

Who are the teachers Experienced mentors 
 

More https://si.se/en/apply/leadership-programmes/she-entrepreneurs/ 
 

https://si.se/en/apply/leadership-programmes/she-entrepreneurs/
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  Social Innovation and Entrepreneurship 

Age of students NA 

Duration of course 1 semester. The course was organized by KTH until 2013, ME2804, 
7.5 ECTS 

Year established 2010, The course is disused now.      

Topics covered The aim of this course is to introduce students to the context of 

social innovation and social entrepreneurship. Through project 

work students will increase their understanding for various theories 

and practice from the field, while being exposed to the action-

oriented skills required for developing and implementing a social 

innovation and/or creating the social-oriented new venture. 

Number of students N/A 

Description Social innovation involves identifying new problems and finding 

new solutions for the business, individually or collectively. 

Entrepreneurship, as a process for developing and implementing 

these initiatives, focuses on creating new "worlds" in our minds, 

and in how we discuss these with others, and finally, how we 

actually do concrete actions. Social innovation and 

entrepreneurship can, and will probably mean that logic is retrieved 

from different sectors of society. During the course ethical, moral 

and normative questions will be considered in connection with 

practical examples and project work. 

The course's main themes are: 

Social Entrepreneurship 

Social return on investment (SROI) 

Corporate Social Responsibility (CSR) 

Public Relations (PR) 

Non-profit business models 

Who are the teachers Teachers from The Stockholm School of Entrepreneurship. 

More https://www.kth.se/student/kurser/kurs/ME2804  

https://www.kth.se/student/kurser/kurs/ME2804
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Current Situation of Social Entrepreneurship 

Courses and National Curriculum in Turkey 
 The awareness and recognition of the social entrepreneurship in Turkey date 

back to the development of the first ‘Entrepreneurship Strategy and Action Plan’ for 

2015-2018, developed by Small and Medium Sized Entrepreneurs Support 

Organization (KOSGEB).  The ‘social entrepreneurship’ concept was mentioned for 

the first time in this strategy as a term to be defined and disseminated. After the 

publication of this strategy, new initiatives for creating awareness on social 

entrepreneurship started, mostly during the beginning of 2015, which also include 

non-formal training programs (not accredited or certificated by the national formal 

education / training authorities). The details of training programs are given below; 

however, none of them is a VET program; 

Social Entrepreneurship Program - SoGİP’- Bogazici University Graduate Businessman Association 

Age of students NA 

Duration of course One year 

Year established 2017 

Topics covered Social Entrepreneurship 

Number of students 600 

Description The program aims to create awareness among 600 university 
students and train 200 of them in a program consisting of four main 
phases: 

 Introduction to Social Entrepreneurship (2 days),  

 KOSGEB Entrepreneurship Training (4 days) 

 Project workshops (2 days) 

 Project presentations and networking 

 Webinars 

 The potential applicants to the program is expected to be; higher 

education students (undergraduate or post-graduate), having a 

proper intent to participate in the program and to have an idea 

about what social entrepreneurship is.  

 

Who are the teachers NA 

More Information http://sogip.org/ 

http://sogip.org/
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My Esteemed Teacher by Anadolu Foundation 

Age of students NA 

Duration of course One year 

Year established 2014-2015 

Topics covered The training program consists of two phases. In the first phase, 
trainings are provided on the topics of; introduction to social 
entrepreneurship, advanced social entrepreneurship and PCM 
project cycle management. In the second phase, a project 
competition is held in which the successful projects developed by 
the trainees can have the chance of funded by the Foundation.  

Number of students 10 000 

Description The project, aiming at basic teaching and coaching skills of teachers 
in the field of social entrepreneurship. The target groups are; 
teachers, training managers and high school students. By the end of 
2015, over 10.000 participants were trained in various regions of 
Turkey.  

Who are the teachers NA 

More Information http://www.anadoluvakfi.org.tr/degerliogretmenim 

 

Social Entrepreneurship Driven Youth Entrepreneurship Development 

Age of students 18-32 (Being graduate from or continuing in 2 or 4 year higher 

education programs) 

 

Duration of course 7 days 

Year established 2017 

Topics covered The training titles of the programme consist of regular 

entrepreneurship trainings provided by KOSGEB and also some 

introductory topics in social entrepreneurship.  

Number of students NA 

Description ‘Program’ implemented as a part of larger scale capacity 

development project supported by EC and Turkish Government and 

implemented by Ankara Regional Development Agency. The 

advantage of full participation to the program and developing a 

recognised business plan is that getting KOSGEB Applied 

Entrepreneurship Training Certificate which helps the participant 

directly apply for KOSGEB entrepreneurship support program.   

Who are the teachers NA 

More Information http://www.girisimci.ankaraka.org.tr/en 

http://www.anadoluvakfi.org.tr/degerliogretmenim
http://www.girisimci.ankaraka.org.tr/en
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Youth as Social Entrepreneurs - SOGENÇ by Anadolu Foundation 

Age of students NA 

Duration of course NA 

Year established 2016 

Topics covered ‘What is entrepreneurship?’, ‘Entrepreneurship examples’, ‘What is 

social entrepreneurship’, ‘What is the purpose of a social 

entrepreneur?’, ‘Success criteria’, ‘Who is a social entrepreneur?’,   

‘The difference between social and commercial enterprises’, ‘What 

are commonalities?’, ‘History and examples from the world’, 

‘Models and examples in Turkey’, ‘Support mechanisms and 

ecosystem’ 

Number of students NA 

Description A total of 8 seminars were implemented in various universities and 

vocational high schools in İstanbul with the participation of 544 

high school / university students. There were no specific criteria for 

participation. The seminars were given by a trainer with the title of 

‘Social Entrepreneurship Expert’ without a specific national or 

international certification on social entrepreneurship, but with 

experience and expertise in public / private sectors.  

Who are the teachers Social Entrepreneurship Experts 

More Information http://www.sogenc.org    

 

 There are new newly launched non-formal training programs by lifelong or 

continuing training centres of a couple of universities in Istanbul, Turkey. There are 

no specific criteria for participation except having interest on the topic and social 

business idea. The programs are offered for a fee, rangin from 750 to 1.250 TL and 

training durations ranging from 24 to 42 hours. The participants are provided with 

certificate of attendance at the end of programs. While some of them are very 

structured in terms of training topics, others only provide an overview of emerging 

concepts in social entrepreneurship. One of the structured programs consists of the 

topics of; mission and money balance, logical model, business model, sustainable 

business models, financial management in social enterprises, risk assessment, social 

impact theory, social impact assessment, design and innovation in social 

entrepreneurship, storytelling and effective presentation methods, scaling. The 

trainers are generally the professionals who have social entrepreneurship experience 

and expertise.  

http://www.sogenc.org/
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 The training on social entrepreneurship offered in Turkey is still in its infancy, 

only creating awareness on what social entrepreneurship is and far from meeting the 

training needs of potential social entrepreneurs. All of the programs are offered to 

limited number of groups, who might have interest in the topic, and lack a common 

curriculum, structure or methodology. If social enterpreneurshup training is to be 

offered in a more formal structure, one major solution is for it to be managed by the 

central authorities such as; Ministry of National Education, KOSGEB, etc. either as a 

special curriculum in schools or recognized certificate programs which helps in 

getting benefit from grant schemes specially designed for social entrepreneurs. 

Current Situation of Social Entrepreneurship 

Courses and National Curriculum in the 

United Kingdom 
 VET Colleges in the UK are simply known as Colleges. The research in UK has 

only found one college that provides a Social Enterprise qualification. Social 

Enterprise is mostly present as an extra-curricular activity or as a higher education 

degree in the UK.  

Business Venture with Entrepreneurship – The Manchester College 

Age of students 16 – 18 years 

Duration of course 2 years 

Year established NA 

Topics covered Specific topics not disclosed but they cover HR, enterprise, 
international business, business law, finance and accounting, 
marketing. 

Number of students NA 

Description Suitable for training managers.  
Assignment is very diverse (group work, presentations, course 
work, role play and written evaluations). This suits different types 
of learning. More management focused rather than 
entrepreneurship focus. Therefore, may lack practical support for 
those interested in starting up a company. 

Who are the teachers NA 

More Information http://www.tmc.ac.uk/courses/business-venture-entrepreneurship 

http://www.tmc.ac.uk/courses/business-venture-entrepreneurship
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Foundation Degree in Business Social Enterprise – Oxford Ruskin College 

Age of students 18+ 

Duration of course Two years 

Year established May 2013 

Topics covered Critical Skills; Fundamentals of Business and Social Enterprise; 
Introduction to Business in a Social Enterprise Context; Business 
Ethics & CSR; Marketing and Social Enterprise; Financial 
Management of Social Enterprise; Historical and Contemporary 
issues in Social Enterprise; Business Strategy & Innovation; 
Leadership; Social Enterprise Work-based Project. 

Number of students NA 

Description This course is flexible. It offers 2 levels of qualifications (Level 3 or 
4), and can be studied part-time or full-time.  
It provides the main business education, always in a Social 
Enterprise context. Therefore, content and learning outcomes are 
practical. Work-based learning is a big advantage. This is only a 
‘foundation degree’. Therefore, it is more useful to access higher 
education rather than to find work. 

Who are the teachers Mainly academics with social sector experience (trade unions, 
NGOs) 

More Information https://www.ruskin.ac.uk/BSE.php 

 

MSc. Social Enterprise – University of Stirling 

Age of students 21+ 

Duration of course 12 months 

Year established NA 

Topics covered Understanding Social Enterprise; Delivering Excellence in Social 
Enterprise; Measuring Social Outcomes and Impacts; Research and 
Development in Social Enterprise; Social Enterprise Project 

Number of students NA 

Description Each core module covers both hard business skills and soft skills 
required to manage a sound social enterprise project (including 
leadership, legal, marketing, finance, HR etc.). There is a strong 
emphasis on practicality, thus using case studies. 
It has strong industry ties to the social sector (mainly in Scotland). It 
is specialised on the Scottish social enterprise scene. Perhaps this is 
too limited for students (particularly international students). 
However this is not a VET degree. 

Who are the teachers Leading researchers in social enterprise. 

More Information https://www.stir.ac.uk/postgraduate/programme-
information/prospectus/applied-social-science/social-enterprise/ 

https://www.ruskin.ac.uk/BSE.php
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MA in Social Entrepreneurship – Goldsmiths University 

Age of students 21+ 

Duration of course 12 months 

Year established NA 

Topics covered Theories of Creative, Cultural and Social Entrepreneurship; 
Entrepreneurial Modelling; Social Entrepreneurship: Policy and 
Frameworks; Social Return on Investment; Research or Project-
Based Master’s Dissertation 

Number of students NA 

Description It has an international focus, drawing examples from Asia, Latin 
America and North America. Invite leading experts in the field as 
guest speakers. This is not a VET degree 
As a ‘Masters of Arts’ rather than ‘Masters of Science’ it is based 
more on research rather than practical and project work. 
 

Who are the teachers Leading researchers of the social sector. 

More Information https://www.gold.ac.uk/pg/ma-social-entrepreneurship/ 

 

Enterprise and Entrepreneurship – Leeds City College 

Age of students 16 – 18 years 

Duration of course 2 years 

Year established NA 

Topics covered Enterprise and Entrepreneurs; Launch and Run an Enterprise; 
Business and Personal Finance; Developing a Marketing Campaign; 
Survival and Growth; Business Decision Making; Principles of 
Management; Developing an Enterprise Strategy 

Number of students NA 

Description An incredibly practical approach. Each student is assigned an 
enterprise to start and run throughout the modules with guidance 
of a tutor. Elective units can include Social Enterprise 
Teaching and assessment is done through group and individual 
activities, with occasion written elements. This makes it suitable for 
students with preference to non-formal and practical learning. 
Approach is based on learning by doing. Perhaps other forms of 
pedagogy should be included to learn other forms of learning. 

Who are the teachers NA 

More Information http://www.leedscitycollege.ac.uk 
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MSc. Social Innovation and Entrepreneurship – London School of Economics (LSE) 

Age of students 21+ 

Duration of course 12 months 

Year established 2017 

Topics covered Understanding Social problems; Social Innovation design; Social 
Innovation and Entrepreneurship (organisational behaviour and 
marketing); Social Innovation and Entrepreneurship (economics, 
accounting, statistics); Dissertation 

Number of students 45 students 

Description An extremely well thought out and grounded course structure. 
LSE is a prestigious university. It is ranked #2 in the world for social 
science and management Yearlong consultancy, based project on a 
social enterprise. This is not a VET qualification and costs £26,976. 

Who are the teachers Leading international researchers 

More Information http://www.lse.ac.uk/study-at-lse/Graduate/Degree-programmes-
2018/MSc-Social-Innovation-and-Entrepreneurship 

 
 
 
 
 
 

Enterprise & Entrepreneurship Diploma – South & City College Birmingham 

Age of students 16 – 18 years 

Duration of course 1 year 

Year established NA 

Topics covered Entrepreneurial Mindset; Business Plan; Business Environment; 
Market Research; Marketing Plan; Financial modelling; Leadership; 
Preparing the Pitch 

Number of students NA 

Description Suitable for students with very limited qualifications. Focused on 
specific skills rather than the overall tools and attitudes required to 
start an enterprise. 

Who are the teachers NA 

More Information https://www.sccb.ac.uk/courses/business-finance/589-level-
2/5641-level-2-diploma-in-enterprise-entrepreneurship 

 
 
 
 

https://www.sccb.ac.uk/courses/business-finance/589-level-2/5641-level-2-diploma-in-enterprise-entrepreneurship
https://www.sccb.ac.uk/courses/business-finance/589-level-2/5641-level-2-diploma-in-enterprise-entrepreneurship
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Enterprise and Entrepreneurship Diploma 

Age of students 16 – 18 years 

Duration of course 2 years 

Year established NA 

Topics covered Specific units are not disclosed. The units develop and meet the needs 
of those aspiring to work in financial administration. It covers the 
foundations of knowledge of products, services, regulation and 
legislation in the financial industry. 

Number of students NA 

Description Largely based on case studies and project work. Focused on students 
interested in pursuing career in Finance and Accounting 

Who are the teachers NA 

More Information https://www.bradfordcollege.ac.uk/courses/further/enterpriseanden-
sep-2017 

 
 
 
 

https://www.bradfordcollege.ac.uk/courses/further/enterpriseanden-sep-2017
https://www.bradfordcollege.ac.uk/courses/further/enterpriseanden-sep-2017
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CHAPTER IV 
RECOMMENDATIONS FOR 

INTEGRATION 
OF SO-VET PROGRAM INTO 

EXISTING VET PROGRAMMES 
AND SUCCESSFUL 

IMPLEMENTATION OF PROGRAM 
IN REAL TRAINING 
ENVIRONMENTS 

                                   

 
    

 
 

 
 

 The training content of So-VET project is prepared to be used in vocational 

education and training. As the country reports on current situation of social 

entrepreneurship in existing VET curriculum indicate, there are no courses in VET 

regarding social entrepreneurship in the partner countries except for the UK.  This 

situation raises the importance of this work which is planned to prepare a guideline 

in order to find the most convenient ways of injecting the prepared training content 

into national VET programmes in partner countries. Series of strategic seminars were 

held by the partners of So-VET in order to identify the steps needed to be followed, 
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from the inception of a curriculum to its final integration into national VET curriculum 

as well as the most effective methods and procedures for the integration of the 

curriculum in the existing national VET programmes. In each country, the steps differ 

from each other since the structure of education systems and VET system is different 

in partner countries.  

 Key experts and directors from VET centres, academics from universities and 

experts from NGOs were invited to these seminars. Most of the participants find the 

content well-prepared and suitable for various ages and levels of education. On the 

other hand, some of them have doubts if some definitions and explanations are 

suitable for youth. There is no common answer on how to integrate the content of 

So-VET into existing VET curriculum. Moreover, seminars have shown that it is a very 

difficult process to change national VET curriculum in most of the partner countries 

due bureaucratic difficulties.  

 In some partner countries, it was suggested to integrate the content via VET 

teachers of entrepreneurship or economy courses since they have the freedom and 

flexibility to modify their lessons by adding extra topics such as social 

entrepreneurship. This is the easiest and fastest way of integrating the content into 

national VET curricula in partner countries. It is also suggested that partner 

institutions can become certified training centers in order to offer social 

entrepreneurship courses. Other suggestions provided by partners require long time 

and the following of complicated procedures but the result of these suggestions are 

very useful since they can allow the content to be used nationwide.   

 

Recommendations and required steps – 

Greece 
 

 The key stakeholders who participated in this workshop (strategic seminar) 

were: 

- Vasilis Avramoudis – Managing Director at Open Mellon S.A which is a private 

centre for vocational training aimed at the provision of educational services 

that contribute to the upgrading of the produced agricultural product and 
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thus, to the strengthening of the local and national economy. Τhe course of 

study is prepared and supervised by Scientific Associates with an important 

academic career and knowledge of the market. 

- Elena Kamateri – Managing Director of STHEV which is a private non-profit 

corporation. It represents the living cell of economic activity, the business in 

Thessaly, and is a well-established social partner that contributes decisively to 

the creation of favourable conditions for business activity and economic 

growth in general. 

- Giakouvis Christos – Director at Dinamiki VET centre. It is a Lifelong Learning 

Centre, certified by the National Agency for Qualification and Vocational 

Guidance – EAPEP. It was founded in 1991 and is one of the fastest growing 

enterprises in vocational training sector in the country. Dinamiki VET centre is 

one of the most important educational institutions in Greece, with many years 

of experience in adult education, in the design, organization and 

implementation of training and counselling projects. 

- Fani Christou – Managing Director at GSEE VET Centre which was founded in 

1990 and during its years of operation it has made a remarkable work in the 

areas of scientific research, training and lifelong learning. Throughout this 

period, with its regional and sectorial development (regional and branch 

industries), has developed a remarkable activity and its work is scientifically 

recognized as valid and socially beneficial and is thus a valuable tool of its 

action. 

- Kagkelari Vivi – Managing Director at GSEVEE VET centre. This centre was 

founded in 1995 at the initiative of the General Confederation of Professional 

Craft Traders in Greece, as a non-profit educational company. It is a Greek 

educational centre and has been licensed by the Centre for Lifelong Learning 

Level 2 by EAPEPP. 

- Panagiotis Koutoudis – Project Manager at iED-Institute of Entrepreneurship 

Development. 

- Anastasios Vasiliadis, PhD – President of iED-Institute of Entrepreneurship 

Development. 

 Participants of the seminars were introduced to So-VET modules, their 

thoughts on the content were as follows; maybe, a separate section or even a whole 

module, should have been composed about the risks that a potential social 
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entrepreneur would face. It is really important to know the underlying risks and be 

prepared before you start anything. The experts expressed their doubts about how 

understandable some modules are, for someone who wants to start his social 

enterprise, because the terms used are difficult for someone without experience on 

this topic. The experts also suggested changing the place of 9th module to 3rd 

because this is where you would rely on in order to categorize your thoughts and 

next moves. Preparing your business plan is, if not the most important, one of the 

most important things anyone should do before starting a business. 

 In general, there are two main alternatives that an organization may follow in 

order to certify a curriculum/training program and material at the national level. 

 Certification of the entire organization as a lifelong learning centre (level 1) 

 The competent body, in this case, is EOPPEP - International Organization for 

the Certification and Qualifications and Vocational Guidance.  The necessary 

documents for the certification procedure are listed below. 

For the organization / lifelong learning centre: 

- Payment of a fee to the bank amounting to 100 euros. 

- The statute of the organization, showing the headquarters of the organization 

located in an EU country and the organization's purpose of providing education 

and training services. 

- A certificate of the local Court of First Instance, for changes of the juridical 

person. 

- Insurance awareness of the organization.  

- Taxation awareness of the organization.  

- Statements of all partners/shareholders and the legal representative of the 

organization where it becomes clear that they do not have the statue of a civil 

servant, servant of public bodies, Local authorities or the clergy. 

- A certificate of the local Court of the First Instance that makes clear a) there isn’t 

a filled application for the bankruptcy of the organization and b) the organization 

has not declared bankruptcy.  

For the organization’s legal representative(s): 

- An official statement/declaration where it becomes clear that: 
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- She/he/they do not have the statue of a civil servant, servant of public bodies, 

Local authorities, or the clergy.  

- She/he/they has/have not been convicted or sentenced to a final order. 

- She/he/they were/were not dismissed as a teacher or civil servant for disciplinary 

reasons 

- Insurance awareness of the legal representative.  

- Taxation awareness of the legal representative. 

- A certificate of the local Court of First Instance of legal representative’s 

permanent residence that makes clear that: a) there isn’t a filled application for 

the bankruptcy of the legal representative and b) the legal presentative has not 

declared bankruptcy.  

- An application signed by the legal representative which certifies that the folder 

contains all the requested documents.  

For the certification of the building/premises: 

- Existing building permit 

- Floor plans with site use designation.  

- Fire protection certificate. 

- Certification of two engineers for static adequacy. 

 After submitting to EOPPEP all the above documentation, the authorization 

decision will be published within 4 months (if the documents file is considered 

complete). 

 Certification of the educational training program 

 In this case, the competent body is EKEPIS - National Center for the 

Certification of Lifelong Learning Structure. The organizations that can submit a 

program for certification are only those who are certified from EKEPIS. Certainly, with 

the latest announcement of the merger of some public services, the certification 

procedure is the one mentioned above (EKEPIS merged with EOPP and EKEP and 

made EOPPEP). 

Training program specifications 

 In order to ensure the certification of a training program, a specific structure 

should be followed. 
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 - First axis: Description 

i. Why the organization chose this specific professional sector.  

ii. Objectives of the program  

iii. The educational needs of the participants 

iv. Duration of the program 

 - Second axis: Program content 

i. Educational sections: presentation and development of the sections and 

correlation with the professional standards, determination of the expected results, 

presentation of the relevant educational material (in digital form, or not), 

determination of the duration in hours and identifying the training qualifications that 

are part of the specific training module.  

ii. Instructors profile 

iii. The methodology of program development 

iv. Appropriate educational techniques   

v. Available equipment and sources 

 - Third axis: Assessment of knowledge, skills, and competencies 

i. Methods of assessment/ examination (for example, observation, written or 

oral examination) 

ii. Indicative questions/test subjects 

 The concerned organization submits to EKEPIS a folder that contains two 

copies (one prototype and one copy) and a digital form of the project. Then the 

organization has to pay the fee which amount is decided by the director's board of 

EKEPIS. After that, a committee is made (a special committee of experts) which 

conducts an audit and prepares an evaluation for the program’s specifications. If they 

find that something is missing, they ask the organization to take care of every 

deficiency within 60 working days. In case the organization doesn't respond, then the 

program is declared incomplete.  
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 EKEPIS collects all the evaluation results and promotes them to Advisory 

Committee which should: a) confirm the compliance of the control and evaluation 

procedures of the expert’s committee, b) to write an introductory report (taking into 

account the evaluation results) which will contain the decision of the committee 

(whether they certify the program or not) and c) to promote the report to the 

director’s board.  

 After the integration of the evaluation procedures, the director's board 

decides if it will certify or not the program. The decision is then published within 30 

working days. The validation of the certification is for two years. 

 In general, participants of the seminar have agreed on two suitable solutions 

for integration of the content to the existing curriculum. 

- To include it in the curriculum of national universities and institutions and be 

recognised as a crucial factor in the development of the entrepreneurial skills of 

potential entrepreneurs, who are now studying or will study in all national 

universities on Entrepreneurship, Business and Economics universities. Although, due 

to Greek bureaucracy, it is really difficult to achieve such thing in Greece. 

- To include it as part of Vocational schools’ existing curriculum in selected schools 

and teachers. 

 

Recommendations and required steps – Italy 
 The following participants were invited to the workshop, since they represent 

the national and the regional authorities deciding the direction to which the VET 

system have to go. 

- Valentina Benni, ECVET expert and member of the Transnational Cooperation 

Team Div. IV ANPAL Agency, whose main task is to coordinate all the actors 

delivering employment services, such as PES and PrES, but also all other actors 

forming the network of employment services.  

- Mrs Rosanna Maida, Head of Department “VET Policies” of Calabria region which 

is a regional authority that deals with VET policy in Calabria region. 

- Mrs Teresa Bisezzi, support staff of the “VET Policies” Departmenr of Calabria 

region. 
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- Mr Audrius Adomaitis, Head of Development Division, VšĮ Šiaulių darbo rinkos 

mokymo centras http://www.mokymocentras.lt/ 

- Mrs Jurgita Bražinskienė, Deputy Director, VšĮ Vilniaus Jeruzalės darbo rinkos 

mokymo centras, http://www.vjdrmc.lt/ 

- Mrs Ilona Mickienè, VET Teacher Coordinator, UAB PRIZME 

http://www.prizme.eu/ 

- Mrs Virginija Brazdžiūnienė, VET Teacher Coordinator, Viešoji įstaiga Panevėžio 

darbo rinkos mokymo centras, http://www.paneveziodrmc.lt/en 

- Mrs Jūratė Šmitienė, VET Teacher Coordinator, VšĮ Vilniaus Žirmūnų darbo rinkos 

mokymo centras, http://www.vzdrmc.lt/ 

 The participants in the seminars agreed that the content prepared for the 

project is very suitable for all ages and different levels of educations. They also 

agreed that; following the modules implies long term learning and a full commitment 

of learners. It's useless without a process of certification and the involvement of 

professional trainers. It's valuable due to the covering of cross sectorial topics and 

the general coverage of a broad range of subjects. In this moment the output is in 

between the VET sector and the University degree in Economy and Business without 

the support of a staff of University Professors sustaining the method.  

 They also suggest that there are 2 ways to integrate So-VET Curriculum into 

national VET systems: 

 On one side, those partners inside So-VET consortium, which are not officially 

training providers, should get registered by the Regional Authority taking part to the 

process of change on-going both at regional, national and international level. So-VET 

Curriculum can be then formally recognized as high quality standard long term 

course, included the realization of a Business Plan and a project work for the start-up 

of a new company/business. 

 On the other side, JUMP consortium could create a company and train social 

entrepreneurs in Europe and develop a parallel business with clients/learners 

belonging to the business sector (entrepreneurs). 

 

 

http://www.mokymocentras.lt/
http://www.vjdrmc.lt/
http://www.prizme.eu/
http://www.paneveziodrmc.lt/en
http://www.vzdrmc.lt/
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Recommendations and required steps – 

Macedonia 
 

 Key experts from the main decision makers in vocational education in the 

country were invited to the seminars. 

- Elizabeta Jovanovska from Centre for Vocational Education and Training, which 

has a mandate to perform activities in the field of monitoring, evaluation, study, 

advancement, research and development of vocational education and training. 

- Maja Miloshevska form Lifelong Learning Centre, which is a public institution 

with a similar role as the centre for vocational education and training, excluding the 

fact that it only works with adults. 

- Aleksanda Janeska Iliev PhD.  from the Faculty of Economics, University of St. 

Cyril and Metodi which is a leading higher education research institution in the field 

of economics and entrepreneurship in the country and represents the largest body of 

experts. 

 Based on the available information from the public institutions and 

stakeholders there are two possible pathways for the integration of the SO-VET 

curriculum into existing national programs. 

-  To integrate social entrepreneurship in the next revision of the content of 

education programs in cooperation with the bureau for development of education. 

This however is the less likely option, since this program might require wider 

institutional recognition of social entrepreneurship on part of the state. 

-  To integrate portions of the So-VET curriculum as a part of pre-existing 

courses, where teachers in secondary education has the ability to amend a portion of 

the existing curriculum. There are some indications in regards to this - it has occurred 

in the school year of 2016/2017, however formal information remains inaccessible. 
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Recommendations and required steps – 

Sweden 
 

One of the most important factors to keep in mind when discussing social entrepreneurship in 

Sweden is that social problems have traditionally been the responsibility of governmental institutions 

rather than individuals. The Swedish government is strong and its people have traditionally had great 

trust in its ability to solve the country's most pressing social challenges through policymaking. 

Therefore, many Swedes don't see the need for social entrepreneurship and the concept itself is 

difficult to comprehend. 

The Swedish government offers financial support to regular entrepreneurial start-up 

businesses, but this service is still relatively absent when it comes to social entrepreneurs, exposing a 

real gap in the support market for innovators. One government initiative does provide some support – 

The Swedish Agency for Economic and Regional Growth (Tillväxtverket). They run an initiative offering 

support to a number of selected social enterprises. Last autumn, 29 social enterprises with a total 

budget of around €880,000 were selected from a total number of 138 applicants. 

The training courses for unemployed are strictly organized by the Labour Office and their 

programmes must be strictly followed otherwise they will not get any compensation for the duration 

of the course. Therefore, even if VET organizations may prepare such courses they will not have 

students interested in these. The VET programmes are directed to employed people in Swedish 

industry. 

- Nicklas Wallberg, Executive Director SE Forum:  

The Government has dedicated a budget of 150 million SEK over the next three years. SE Forum has 

carried out a varied range of programmes, training sessions, workshops and accelerators to support 

social entrepreneurs with business skills, leadership training, marketing, and much more. They are 

passionate about leading the work on improving and growing the social entrepreneurship ecosystem, 

continuing to develop solutions, partnerships, publications and collaborative initiatives that inspire, 

promote and empower the sector. 

- The SE Outreach Accelerator is a six-month scaling programme for social entrepreneurs 

running businesses that address social and environmental challenges facing low- and middle-income 

countries. The programme has been running since 2013, funded by Swedish aid agency Sida and the 

last programme was held in 2017 with participants from Nigeria, Malaysia, Pakistan, Botswana, 
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Guatemala and Uganda working in sectors such as sanitation, health, ethical fashion, and renewable 

energy. The participating entrepreneurs were selected from over 900 applicants from 90 countries. In 

2016 they had eight participants from Uganda, South Africa, Nepal, Malaysia, Brazil and Nigeria. The 

activities are organized within projects with duration between 6 – 12 months. 

- Rebecca Allen Lamptey manager Forum for Social Innovation Sweden (MSI): 

Activities are financed by the Malmö municipality, EU Social Fund and VINNOVA. Vinnova has granted 

funding for a collaborative project between Meeting Place Social Innovation and five universities to 

describe the establishment and exchange of a national knowledge platform with local and regional 

anchoring for social innovation in Sweden. The actors consist of MSI (coordinator), Gothenburg 

University through GU Ventures, Jönköping University, Luleå University of Technology, Malmö 

University and Umeå University. 

- Lena Eriksson Åshuvud, Impact Invest Scandinavia: 

Funding from Tillväxtverket and Lundin Foundation. Impact Invest is running Sweden’s largest 

accelerator and investment readiness program for foreign born entrepreneurs. The objective is to 

support a faster integration process for refugees and non-EU migrants. Companies led by people with 

a foreign background tend to employ other migrants to a higher degree than native companies. 

Impact investments are investments made into companies, organizations, and funds with the 

intention to generate social and environmental impact alongside a financial return. Impact 

investments can be made in both emerging and developed markets, and target a range of returns 

from below market to market rate, depending upon the circumstances. 

- The Investment Readiness programme is designed to help entrepreneurs and companies make 

a better job at seeking capital. 

Conclusion: 

After discussion with representatives from several public and private organizations they came to the 

conclusions: 

1. The training courses for unemployed are organized by the Swedish Public Employment 

Service. 

2. Currently there is not possible to integrate SOVET programme within the Swedish Public 

Employment Service. They have own system and own channels.  

3. The only possibility to implement SOVET training programme is by starting projects at national 

or European levels, for limited duration. However, the effect is only for short term and the 

unemployed people will be only available for a short period, probably only for pilot courses.  
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Recommendations and required steps – 

Turkey 
 Important figures from the field of education and VET were invited to the 

seminars to express their opinion how to integrate the content into existing national 

VET curriculum. 

- Mr. Serkan GUR who is the VET and lifelong learning director at Istanbul 

Provincial Directorate of National Education (ILMEM). ILMEM is the highest 

VET authority in İstanbul with more than 500 VET schools and over 500.000 

students. 

- Prof. Şirin Karadeniz who is the dean of the faculty of education of Bahcesehir 

Universtiy. The university is one of the leading international universities in 

Turkey with its campuses in 8 different countries. It provides VET in 12 

different branches. 

- Prof. Aydın GUREL who gives lectures on Social Entrepreneurship at Namık 

Kemal University which is one of the leading VET provider in Marmara Region. 

- Tuğçe Aslan PhD.  who is the general director of education faculty of 

Bahcesehir University with her PhD. on social entrepreneurship. 

 All participants of the seminar agreed that the content is clear and covers all of 

the necessary fields required to train youth as a social entrepreneur. The content is 

suitable not only for the youth but also to the people interested in the topic at any 

age. On the other hand, some of the topics such as marketing and business model 

can be a bit difficult for the youth under the age of 16. Participants have also agreed 

that 50-90 hours of training would be enough. They think that first four chapters can 

be integrated into existing entrepreneurship courses to cover social 

entrepreneurship in it. 

 The integration can be done in three ways; 

- Integration into informal VET education: First thing to integrate is to adapt the 

content into the Life Learning Program course format. After adaption, FOET code 

which is used for classifying training fields, must be obtained from Directorate of Life 

Long Learning Program. The FOET code includes information on followings; 

- Qualification Table 
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- Process Analysis Forms 

- Module Information Pages 

- Framework of Teaching Program  

Finally, an application to the directorate of LLP should be made in order to be 

accredited. 

- Integration to formal VET education: In order to have the social 

entrepreneurship content in the national VET curriculum, an application to Turkish 

Education Board has to be made. This application can be done by any institution. 

However, it is not an easy way to do this. Participants of the seminar suggested that 

“a letter of recommendation” can be prepared by the Provincial Governorships (e.g. 

Governorship of Istanbul) to use the content as an elective course in VET schools, 

only in applied cities. The letter should contain the curriculum content, lesson plans, 

yearly plans, description of the course and teacher’s guide. Participants agreed that it 

is the most suitable way of integration of content in Turkey. 

- Integration into Universities that provide VET: In Turkey, YÖK (2547/18B5) 

(Turkish Council of Higher Education) has the authority to deliver courses in 

universities. An academic or a trainer in the universities can directly apply to their 

rectorship to deliver a social entrepreneurship course, providing that the rectorship 

has informed YÖK. This is the simplest way for integration of the content into VET 

institutions and the target group at the universities are the most suitable ones. A 

certificate program is suggested as a suitable method in universities. 

 Trainers of social entrepreneurship course should have a certificate from an 

institution that provides certification program to trainers such as universities. During 

that certification program, trained trainers should be informed about the 

concentration span and motivation of the youth. It was suggested that it will be 

difficult for only one trainer to teach the whole content as a lecture therefore there 

should be at least 2 trainers/experts to complete all topics in the content.  
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Recommendations and required steps – The 
United Kingdom 

 Meetings with 3 stakeholders were held: 

- Raymond Kinsella (The Big Alliance) – A network of businesses and NGOs to 

drive social innovation and the social economy 

- Katrine Carstens (Enterprise Coach) – Consultant with a vast experience in 

coaching entrepreneurs, particularly in the Creative Industries. 

- King Edwards VI Five Ways Leadership (Social Enterprise) – an educational 

social enterprise based in Birmingham, offering tutoring and leadership to 

children from deprived backgrounds. 

 The content successfully reflects the balance that social enterprises have to 

strike between social goals and commercial goals. Although participants could not 

see the full course, as it was not yet fully ready due to time limitations, they were 

shown an overview of the course. One concern was to ensure that the course isn’t 

delivered only online. Particularly, KEFW explained that group and class activities 

should be conducted. Not only because this develops a relationship between the 

teacher and students, but these activities also develop leadership skills (such as 

interpersonal and presentational skills). Therefore, they recommended that the 

course strikes a balance between online and offline teaching.  

 Through an introduction of the course, participants did not feel that the 

course should have a strict age limitation. Because it deals with business topics, such 

as marketing, finance and planning, the course should be available to anyone above 

16 years of age. The course should be presented to people with little knowledge of 

social enterprises. This is because; the first 2 modules are aimed at introducing the 

topic. Participants agreed that courses in general should last approx. 30 - 40 hours. A 

long duration ensures that learners reach the course aims and can be assessed 

successfully.  

 In the UK, social enterprises are present in many sectors (restaurants, banking, 

transportation or manufacturing). Therefore, the course content should be available 

to various branches of VET. VET studies are focused on practical and real life learning. 

Because many of the learners will become self-employed or entrepreneurs, activities 

on social entrepreneurship should be made available. Even if they become employed 
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by someone else, one participant highlighted the growing importance of ‘social 

intrapreneurship’, i.e. driving social innovation in your job role.  

 Courses in entrepreneurship do exist, although mainly as a module/class taken 

as part of an overall course. All participants agreed that this content could be part of 

a course on entrepreneurship.  A possible way of doing this, would be by dedicating 

an hour to each entrepreneurial class to add the ‘social dimension’. For example, a 

class on social business planning inside a strategy/business-planning module. 

 Participants thought this would be possible, because the course is very 

business aware. There are several modules focused on the hard business skills 

necessary to develop a social enterprise. 

 Suggestion on integration of content into curriculum; 

 All participants agreed that introducing material into a national curriculum 

requires a lot of effort and patience, as it can be long and difficult process. It would 

be difficult to add social entrepreneurship material to all branches of a VET college 

(since the notion of social entrepreneurship is still novel). Moreover, it is difficult to 

convince heads of schools let alone certifying bodies or the Ministry of Education. 

 Interestingly, participants recommended a similar approach to integrate the 

programme. It would have to start as non-formal education, as an extra-curricular 

activity or in rare occasions, in class. Results and satisfaction from students would 

have to be regularly recorded. This would allow the teacher to report to the 

management of the benefit of the programme. This is important to convince the 

management of the benefits. Constant ‘lobbying’ would be necessary to integrate the 

programme into a curriculum. 

In summary, participants stated that the first step would be to ensure the 

trainer/teacher had a deep understanding of, and a passion for social enterprise. This 

would be a time consuming step, but is the most important one. Only a passionate 

teacher can transfer knowledge to its students. This first step could be done with 

complimentary study visits and networking with social enterprises. In terms of what 

the trainer would need, the most important is to have a handbook, which contains 

coaching methodologies and the course content. The handbook would always be 

used as a reference to the trainer. One participant highlighted that the trainer should 

then be coached by doing, i.e. role-playing scenarios. 



 

 

 
 

 
 

 
 

 

 


